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Effects of Short-Term Service Ministry Trips 
on the Development of Social Responsibility in College Students 
Sarah Mott Hopkins 
Graduate Student of Clinical Psychology at 
George Fox University 
Newberg, Oregon 
Abstract 
This study investigated the impact of service ministry trips on the development 
of social responsibility in college students at a small Quaker liberal arts university in the 
Pacific Northwest. Students (50 female, 14 male) who participated on 5 different 
short-term service ministry trips served as the service ministry group, while students 
(23 females, 13 males) in a general psychology class served as the control group. Over 
three administrations of the Global Social Responsibility Inventory, (Starrett 1996) 
students provided responses that offered support for service ministry trips as a method 
of increasing a sense of social responsibility in college students. Analysis revealed that 
the students who participated in the service ministry trips demonstrated a stronger 
sense of social responsibility at the end of the trip than did the control group, and that 
the increase maintained itself at the four week follow-up test. Further analysis was 
mixed regarding whether service ministry trips to locations that provided interpersonal 
interaction with marginal groups demonstrated a stronger sense of social responsibility 
than either the control group or a service ministry trip that were primarily devotional 
in nature. 
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Chapter 1 
Introduction 
Social responsibility as a social attitude and as a pattern of behavior implies 
good citizenship within one's community or society (Starrett, 1996). Flanagan, Bowes, 
Jonsson, Beno and Sheblanova (1998) advanced two theses about the developmental 
processes that undergird these patterns of behavior: first, that family values inform 
children's developing concepts of their responsibilities to the public interest; and 
second, that experiences of membership in institutions beyond the family are necessary 
for the social integration of young people into a political community and for their 
identification with a common good. Churches and schools are the most common 
means of involving young people in service (Youniss, McLellan & Yates 1999) making 
them two of the most important institutions influencing a developing young person's 
disposition toward socially responsible behavior. 
The influence of the family comes earlier and is often more profound, the 
influence of churches can provide interpretative value or meaning, and the experiences 
in schools can modify or strengthen earlier acquired dispositions. Based on the 
tradition of experiential learning, schools have incorporated community service and 
service-learning programs into the educational curriculum. The instructive potential of 
community service and service-learning is well evidenced in the literature (Neururer & 
Rhoads, 1998). 
The importance of service in schools is demonstrated by the movement to make 
it mandatory in several cities and states (Youniss, et al. 1999). In fact, in the mid-1980's, 
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27% of all high schools in the United States offered some form of community service 
programming (Middleton & Kelly, 1996). Other indications that service-learning 
programs are growing in popularity include the fact that many institutions are also 
encouraging or requiring a community service component as part of the 
undergraduate curriculum (Neururer & Rhoads, 1998). Further, evidence of the belief 
that service is good for students and good for society is seen by the willingness of the 
United States Congress and Presidents George Bush and William Clinton to create and 
fund service-learning programs, as well as the growing popularity of such programs as 
Break Away, Campus Compact, and the Campus Opportunity Outreach League 
(Myers-Lipton, 1996). 
These programs and projects also emphasize the efforts of the academic 
community to take an active part in providing students with developmental 
experiences that connect them to their communities, both local and international, and 
the larger social good, while at the same time instilling values of community and social 
responsibility. Research is taking place at major public and private universities 
throughout the country on the effects of community service as a means of 
developing these values. While research is being done within the Christian university 
setting, the short-term service ministry trip has not, to date, been researched to 
determine whether the experience helps to develop these particular values. This 
research will examine the impact of short-term service ministry trips on the 
development of social responsibility in college students at a small Quaker liberal arts 
university in the Pacific Northwest (see Appendix A). 
Social Responsibility Defined 
The definition of social responsibility varies within the literature. In much of the 
educational literature, social responsibility is defined as adherence to social rules and 
role expectations (Wentzel, 1991). Wentzel (1991) explains, "these rules exist by virtue 
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of social roles that define rules for group participation, as a reflection of broad social 
and cultural norms, or as a result of personal commitments to other individuals" (p.2). 
In the personality literature, Gough, McClosky, and :Meehl (1952), Harris (1957), 
and Berkowitz and Lutterman (1968) generally agree that the basic attributes of social 
responsibility include being dependable, fair, loyal, and dutiful. Beyond these basic 
attributes, Gough, et al. elaborated that individuals high in social responsibility 
demonstrate a greater concern for social and moral issues, disapprove of privilege and 
favor, emphasize duty and self-discipline, are more conventional and less rebellious, 
have a greater sense of trust and confidence in the world in general and possess greater 
poise, assurance and personal security. Starrett (1996) adds that "responsibility is seen 
as a mutually binding set of feelings and agreements among people in relationships, 
groups or communities (that include) ... concern for their welfare" (p. 535). 
Fresko (1997) suggests that a value of social responsibility "may be related to 
social commitment, a public-service orientation, or a concern for public issues and may 
demonstrate the degree to which people in general and individuals in particular, should 
feel a sense of public, social, or civic duty toward others in their family, community or 
country"(p. 1281). According to Ennis (1994), the ability to avoid disruptive or violent 
behavior, demonstrate characteristics of responsible citizenship, work together, and 
demonstrate respect for others are also central to the definition. 
For the purposes of this research, social responsibility is defined as a pattern of 
behavior, motivated by personal and social values, that demonstrate an attitude of 
concern for the welfare of others in all levels of society where no previous personal 
relationships exist. This definition, developed by the author from the literature, is the 
basis for the selection of Starrett's (1996) Global Social Responsibility Inventory in order 
to measure such a pattern of behavior on three separate occasions. 
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Teachint; social responsibility in tbe educational settin&. Social responsibility is a 
curricular goal that some educators believe contributes directly to student success 
through student socialization, personal agency, citizenship, and interactive problem 
solving. Ford, Wentzel, Wood, Stevens, and Siesfeld (1989) reported survey research 
findings indicating that both "adults and adolescents believe that social responsibility is 
the most important social goal for young people to have attained by the age 18 " (p. 
406). Ennis (1994) identified social responsibility as an influential factor in readiness to 
learn, setting the stage for skills associated with listening, following directions, and 
completing assignments. Ford (1996) found "growing evidence that the values and 
habits associated with social responsibility and caring behavior are facilitative of 
learning and intellectual development in school contexts " (p. 126). 
Specific strategies used to facilitate this development have centered around 
the use of knowledge-based, classroom activities and experience-based, voluntary and 
non-voluntary community service activities, or service-learning projects. Classroom 
activities include the use of literature, poetry, movies, plays, music, and speakers to help 
students gain knowledge of the larger social context and to help them learn the value of 
working together, the value of being assertive and socially active to overcome unfair 
and threatening laws or people, and the value of people being committed and taking 
risks for doing what they believe is right. 
Experience-based community service takes a variety of forms and can enhance 
classroom activities by exposing students to the human condition, broadening their 
perspectives, enhancing their academic development and their life skill development, 
and increasing their understanding and empathy towards others (Astin & Sax, 1998; 
Delve, Mintz & Stewart, 1990; Gardner & Baron, 1999; Hobfoll, 1980;). 
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However, according to Neururer and Rhoads (1998) not all experience-based 
community service opportunities encourage the development of these qualities. 
What was perhaps most rewarding for students were those service activities 
in which mutuality (the "walking with" idea) was a built in component of the 
experience. For example, those service activities where students worked 
along side community members (e.g., community service in a homeless shelter), 
rather than working as an isolated team on a project (e.g., renovating an 
abandoned building) fostered the ethic of care and connection, or mutuality 
(p. 329). 
Service-Leaming Defined 
Service-learning can take a variety of shapes and forms, making its definition 
a challenging task. According to Miller and Nesse (1997), service-learning is meant to 
"enhance character development of students, to add key components of preparation 
and reflection to the educational opportunity and to assist students in recognizing their 
altruistic qualities" (p. 30). Dunlap (1998) sees service-learning as "experiential or active 
education that is differentiated from volunteerism by its attention to psychosocial 
processing and reflection and its emphasis on community building" (p. 208). According 
to Carver (1997), service-learning addresses "the three major goals of 'experiential' 
education: allowing students to become more effective change agents, developing 
students' sense of belonging in the communities of which they are members, and 
developing student competence" (p. 143). 
For the purposes of this research, service-learning is defined as a method by 
which young people learn and develop through active participation in thoughtfully 
organized service experiences that are designed to enhance character development, 
meet actual community needs, provide components of reflection, preparation and 
challenge and that help foster the development of a sense of caring for others. This 
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definition of service-learning, developed by the author from the literature, is the basis 
of selecting the \Vinter Serve service ministry trips as the service-learning program to 
be researched. 
Historiqtl roots of seryice-learnin&· Service-learning has its theoretical basis in 
experiential learning, a concept developed by John Dewey in 1938. Dewey believed 
that education involved not only formal schooling, but also pragmatic, hands-on 
experience. While the classroom was important, personal interaction directed toward 
the welfare of others was seen by Dewey as critical to the student's growth and 
development (Carver, 1997). 
As a form of experiential learning, community service has been promoted 
by various educators and authors for many years. Myers-Lipton (1996) reported that in 
1915, William James proposed that a corps of young people be recruited to serve their 
country in the fight against social injustice and war and that other early efforts to 
involve young men and women in service included the development of collegiate 
fraternities and sororities dedicated to social improvement. 
Other early proponents of service-learning supported its use to advance political 
and social goals as well as to promote experience-based academic and affective learning 
(Johnson & Notah, 1999). Wentzel (1991) stated that "character development and social 
responsibility in general have been stated as explicit objectives for public schools in 
almost every educational policy statement since 1848, being promoted with the same 
frequency as academic skills." (p.2). 
In the 1960' s and 1970' s collegiate service programs were launched by various 
regional education boards and by the federal government through the University Year 
for Action (Myers-Lipton, 1996). In the 1980's, such programs as Break Away, Campus 
Compact, and the Campus Opportunity Outreach League, were created to address 
community needs by strengthening collegiate service programs. In the l990's, 
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legislation funding service-learning programs at the K-12 and higher education levels 
and college grants in exchange for a variety of full-time community service activities 
was passed (Myers-Lipton, 1996). 
The bulk of undergraduate service work is performed under the auspices of 
student activities or student affairs. Astin and Sax (1998) found in their study of service 
performed by undergraduates that less than a third of students performed service 
work as a part of a class or course and that 70% of the students performed service as 
part of some other collegiate-sponsored activity. Nearly half of the students performed 
service independently through a noncollegiate organization. 
Service-learnin{i" pro{i"r@l components. While it is generally agreed that 
community service has benefits for participants, several researchers have indicated that 
certain program components are recommended to maximize effectiveness of a service-
learning program to increase social responsibility. Rutter and Newmann (1989) in a 
review of eight outstanding community-service programs identified the following three 
components: (a) securing and placing students only in community-service opportunities 
where student's efforts respond directly to a critical social need or contribute in some 
way to the general welfare, (b) the community-service experience should be 
accompanied by a reflective seminar that focuses directly on issues of social 
responsibility, and (c) the community-service programs should be given enough time 
to build the reflective commitment. 
Youniss and Yates (1997) writing on the results of young people serving food to 
the homeless at a local soup kitchen, suggest that programs must include meaningful 
activity, have an emphasis on helping others, be an integrated part of an articulated 
ideology, provide group rather than individual action, provide reflective opportunities 
with peers, have service organizers who serve as models and integrators, have site 
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supervisors who serve as models, acknowledge participant's diversity, give participants 
a sense of being a part of history and explore questions of personal and social 
responsibility. 
Previous service-learning research in social responsibility. While there is strong 
anecdotal or descriptive evidence to support the value of experiential or service-
learning projects that increase a sense of social responsibility, there is little empirical 
evidence to document the effects of such programs on the student participants. (Astin & 
Sax, 1998; Middleton & Kelly, 1996; Myers-Lipton, 1996) There are, potentially, several 
reasons for this lack of data. 
Service-learning projects may present unique problems to researchers. One 
difficulty may lie in the variety of experiences available. They may range from tutoring 
disadvantaged children to working with hospitalized psychiatric patients, to renovating 
an abandoned building, to exploring career interest by working in a public safety office, 
to participating in dance marathon fund raisers, to making holiday visits to nursing 
homes, to feeding homeless men at a local shelter (Neururer & Rhoads, 1998; 
Primavera, 1999; Rutter & Newmann, 1989). Even within a certain experience, the 
participants may perform different kinds of service. Therefore, accounting for the 
individual experiences within a given project adds another level of complexity. 
This problem may be further influenced by the fact that many hypothesized 
outcomes are personality characteristics which are not only complex, but are subject to 
many interacting influences that are unlikely to be altered in the short term. Research 
may also be hampered by the lack of a universal definition of social responsibility, 
weak methodology, lack of intensity, and inadequate reporting (Wade & Saxe, 1996). 
Despite these potential difficulties there is an increasing number of studies that 
are attempting to empirically validate the effects of service-learning projects on the 
student participants development of social responsibility. 
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Astin and Sax (1998) sought to determine how a student's educational and 
personal development would be affected by service participation. The study was based 
on entering freshman and follow-up data collected from 3,450 students attending 42 
institutions with federally funded community service programs. After regression 
analyses controlled for individual student characteristics at the time of college entry, 
results indicate that participating in service during the undergraduate years 
substantially enhanced the student's academic development, life skill development, and 
sense of civic responsibility. "As a consequence of service participation, students 
become more strongly committed to helping others, serving their communities, 
promoting racial understanding, doing volunteer work, and working for nonprofit 
organizations. They also become less inclined to feel that individuals have little power 
to change society" (p. 256). 
Giles and Eyler (1994) found undergraduate students who provided community 
service as part of a one-credit, semester-long community service laboratory showed a 
significant increase in their belief that people can make a difference, that they should be 
involved in community service and particularly in leadership and political influence, and 
that they should commit to perform volunteer service the following semester. Students 
also became less likely to blame social service clients for their misfortunes and more 
likely to stress a need for equal opportunity, indicating that the experience had led them 
to more positive perceptions of the people they were serving. 
Based on their quantitative data analysis, Middleton and Kelly (1996) found no 
change in positive personality development as a result of community service 
participation. However, their qualitative data reflected positively on the effects of 
involvement in community service. Of the participants' responses, 86% of the 
participants' identified the following as effects of their participation in the community 
service project: helping others, developing significant relationships, heightened 
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appreciation of personal fortune, positive change in attitude, and increased awareness, 
or feeling valued as a result of the community service project. 
Fresko (1997) studied the attitudinal change of college students who tutored 
needy school children. Three areas were examined, attitudes of social responsibility, 
beliefs in social and educational intervention, and perceptions of the disadvantaged 
sector in the population. A scale, developed for the study, was used to ascertain the 
extent to which tutors experienced a sense of public, social, or civic duty toward others 
in their family, community or country. To determine whether or not tutors' attitudes 
were altered after tutoring, at-test comparison was made of pre-tutoring and post-
tutoring mean scores. Overall, attitudes of social responsibility tended to be relatively 
positive, particularly on items pertaining to individual social responsibility. However, 
tutors experienced a slight reduction in their sense of social responsibility and 
their belief in social intervention, while at the same time they began to view the 
disadvantaged in a more positive light. 
Hobfoll (1980), in studying the personal characteristics of the college volunteer, 
sought to determine if a more "purely" defined group of volunteers presented a more 
prosocial personality and attitude profile and if these characteristics changed after a 
tutoring experience with inner-city children. Participants were given five standardly 
administered personality scales designed to measure empathy, self-acceptance, 
tolerance, dogmatism, and social responsibility. Analysis of the pretest and posttest data 
determined that volunteers scored higher only on social responsibility, expressed more 
positive attitudes toward ghetto children, increased empathy, increased expression of 
favorable attitudes toward the stability of African American children living in 
impoverished conditions, and were more inclined to involve themselves with racial 
groups other than their own following their participation as tutors. 
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Myers-Lipton (1996) studied the effect of an intensive two year service-learning 
program on students' attitudes toward international understanding. The researcher 
employed control groups, pretests and posttests, multivariate analysis to control for 
background variables, and factor analysis to analyze his data. The results demonstrated 
that students who are involved in service-learning show greater increases in 
international understanding than students involved in voluntarism or no service at all. 
Riecken (1952) conducted a study of college students involved in two months of 
intensive, full-time summer experiences. The experiences were designed to strengthen 
humanitarian ideas by having students participate in physically useful labor in an 
economically deprived community. During the experiences the students frequently 
interacted with community persons. Attitudinal questionnaires were administered to 
the students in the 29 volunteer work camps sponsored by the American Friends 
Service Committee during the summer of 1948. According to the data collected, 
participants exhibited empathetic attitudes toward those whom they had served. These 
students became less prejudiced, more democratic, less authoritarian, and more service-
orientated. 
Williams (1993) conducted a study using 543 senior high school students, 
randomly assigned to experimental and control groups, who participated in a required 
one-semester class. A minimum of 10 hours of community experiential service was 
part of the program's requirement. The goal of the study was to describe how required 
community service effected adolescent attitudes toward being personally and socially 
responsible and to identify the program variable and practices that are more effective in 
facilitating student development. Using previously developed measures of social and 
personal responsibility and experiential education, Williams found a significant 
difference in the mean scores from pretest to posttest for those students involved in a 
community service project for more than 10 hours. 
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Purpose of the Research and Hypotheses 
There is a growing emphasis in the educational community on the use of 
community service as a means to increase social and personal responsibility. 
Delve, et al. (1990) state, "Through college and university-supported service-learning 
opportunities, students will develop a better understanding of and care for their fellow 
human beings ... promoting more responsible citizenry and advance a path toward a 
more just society" (p. 27). Youniss and Yates (1997) reflect that service can "provide 
concrete opportunities for youth to develop an increased understanding of their 
membership within a societal framework and their responsibility for society's future" 
(p. 136). 
The characteristics of a socially responsible personality identified earlier in this 
chapter are increasingly relevant and important in a world fraught with racism, 
violence, domestic violence, international terrorism, and ecological catastrophes. 
Determining whether current service-learning programs and community service 
projects impact the development of the attitudes and characteristics of socially 
responsible behavior that educators, program directors and parents hope they do, is an 
important and ongoing issue. 
This research will seek to determine if short-term service ministry trip 
experiences, that are used by many Christian institutions to encourage young people in 
the ethic of service, impact the development of social responsibility. It is hypothesized 
that service ministry trips will increase a sense of social responsibility in the students 
who participate. Further, it is hypothesized that service ministry trips that offer 
locations which provide participants with the opportunity for interpersonal interaction 
with impoverished, disenfranchised, individuals will increase a sense of social 
responsibility as compared to locations that do not offer this interaction. 
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Chapter 2 
Methods 
]:artici:pants 
The participants included 101 (64 service ministry group, 37 control group) 
young adult college students attending a small Quaker Liberal Arts University near a 
large northwestern city in the United States. The university requires all students 
carrying a 
full academic class load (12 units or more per semester) to fulfill an additional 21 
spiritual formation hours each semester to facilitate spiritual growth as one element of a 
well-rounded education. Students earn credits to fulfill this requirement by 
participating in the University's Spiritual Formation Program. 
While involvement in the Spiritual Formation Program is mandatory, students 
volunteer each semester to participate in one of the program's three components: 
praise and worship, academic study, or ministry I service. The ministry I service 
component of the program offers three opportunities during the year for students to 
participate in a service ministry trip. Winter Serve takes place during Christmas break, 
Spring Serve takes place during spring break and May Serve takes place during May 
term. 
For the purposes of this research, the participants in the January 3-8, 2000 Winter 
Serve service ministry trips were considered the service ministry group. To participate 
in Winter Serve, the University required students to complete a confidential interest 
questionnaire, and provide basic information about their reasons for wanting to be 
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involved in a service ministry trip (see Appendix B). Students prioritized their 
preferences for the five service (see Appendix C) trips being offered. The director of 
the program makes any adjustments in project personnel, however, it is policy for 
students to serve at their first choice. 
A total of 98 students volunteered to participate in Winter Serve, of that group, 
64 students (50 female students, 13 male students, one unidentified student) agreed to 
participate in the research, of which, 32 (24 female students, 8 male students) provided 
complete data for all three administrations. 
The control group was composed of 37 participants (24 female students, 13 male 
students) enrolled in a general psychology class. Of these students, 27 (17 female 
students, 10 male students) provided complete data for all three administrations. 
Participation in research is a curriculum requirement of all general psychology classes 
and the present study was one of the research options available to students. 
The gender difference in both the service ministry group and the control group 
are representative of the general student population at the University. 
Instruments 
Research questionnaire. A research questionnaire (see Appendix D) was 
developed to gather information about the participants. The questionnaire had three 
sections: (a) demographics, including age, gender, year in school, Christian identity, and 
ethnicity, (b) service experience, including history of community service, kinds of 
community service, and hours a week of participation, and ( c) specific values and 
attitudes about community service, including those held prior to their participation as 
well as those they expected to develop as a result of their participating in community 
service. While age, race, and year in school have not been shown to be related to social 
responsibility or community service, both gender (Astin & Sax, 1998; Flanagan, et al. 
1998) and Christian identity have (Astin & Sax, 1998; Youniss, et al. 1999). Previous 
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community service (and related) experiences were shown to be related to social 
responsibility (Astin & Sax, (1998); Flanagan, et al 1998; Rowe & Chapman, 1999). 
Finally, participant's values and attitudes toward community service have been related 
to social responsibility (Primavera, 1999; Youniss & Yates, 1997). 
Social responsibility scale. The Starrett (19%) Global Social Responsibility 
Inventory (GSRI) consists of three scales, and was developed to assess the construct of 
global social responsibility and two closely related concepts. The primary scale or the 
Global Social Responsibility Scale (GSRS), examines attitudes and values related to such 
issues as ethics, moral obligations, social justice, equality, peace, and ecology with some 
specific international aspects. The content of the second scale, the Responsibility for 
People Scale (RPS), is similar to that of the primary scale but without the global 
emphasis, and with more emphasis on individual responsibility and national issues. The 
third scale, the Social Conservatism Scale (SCS), reflects attitudes and values related to 
such issues as nationalism, law and order, authoritarianism, belief in a "just world", and 
fundamentalistic religiosity. 
Before undertaking to create an assessment measure for global social 
responsibility, Starrett conducted a pilot study to determine the content of the scales. 
His review of previous studies in the areas of social responsibility, included research in 
judgments of responsibility, reasoning about caring and responsibility, international 
social contract and justice, values, attitudes and behaviors, belief in a just world, 
nationalism, law and order and authoritarianism, and fundamentalistic religiosity. His 
findings were used to formulate a pool of over one thousand items selected and judged 
to represent the elements associated with a concept of global social responsibility. 
A subset of 112 items were selected by Starrett for the pilot study as the most 
representative of the characteristics of global social responsibility. Based on Cronbach 
alpha and item-scale correlations for item assignment, the pilot data provided internal 
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consistencies that ranged from a low of .59 to a high of .91. Based on the item analysis, 
80 items were retained from the 112 item subset to be used to develop the inventory. 
A sample of 219 adults participated in the study. The mixed group consisted of 
90 women and 70 men, recruited primarily from social activist organizations, who 
represented a wide variety in age, education, social activism and geographic location. 
The similar-student group consisted of 59 college students recruited from three 
introductory psychology classes in a professional college of art and design in the 
Midwest. Demographics were judged not to be an important influence on the 
development of the scales. 
There were two types of data collection in the study, a paper and pencil research 
form and a semi-structured personal history interview. The paper and pencil portion 
took several parts. Part I included the 80 items retained from the pilot study presented 
on a 7-point scale with choices anchored by strongly agree and strongly disagree. Part II 
included a variety of desirable social and personal values that were ranked into four 
levels on the basis of importance. Part V was a 25-item shortened version of the 
Marlow-Crowne Social Desirability Scale. In Part VII participants were asked to 
estimate hours served over the prior 12 months, excluding help to family and friends, in 
each of 17 categories of volunteer activities entitled "volunteer help and service to 
people". In Part VIII questions on a variety of past and current experiences collected 
demographic and financial data including family income, number of dependents and 
contributions to nonprofit organizations in the prior 12 months. 
Continuing procedures developed during the pilot study, item-analysis was 
applied to all items tentatively assigned to each of the two categories, global social 
responsibility and responsibility for people. Items were analyzed for maximization of 
alpha and items were deleted or retained until maximum alpha was obtained. All items 
were reviewed for face validity with regard to distinctions between global and national 
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or conventional content. Any item that had a significant correlation with the social 
desirability scale was rejected. Item-analysis was then applied to items assumed to 
represent a conflicting perspective with regard to global social responsibility. These 
were ultimately combined into a single scale identified as a Social Conservatism Scale. 
Through these procedures, three scales were developed with adequate 
estimates of alphas retaining 45 of the 80 items of Part I. A subset of 16 of the 
45 items had a reliability alpha coefficient of .84, emphasized an international 
perspective of responsibility, and was identified as the Global Social Responsibility Scale. 
A second subset of 12 items had a reliability alpha coefficient of .74, emphasized a 
community or intranational perspective of responsibility, and was identified as the 
Resgonsibility of People Scale. A third subset of 17 items had a reliability alpha 
coefficient of .85, emphasized attitudes in conflict with a global perspective of 
responsibility, and was identified as the Social Conservatism Scale. 
Scoring and alpha analysis of Part II of the paper and pencil research portion 
identified 17 values which were retained and identified as the Goals and Social Values 
scale. The reliability alpha coefficient for this scale was .72. This scale was used to 
provide correlational support for the Global Social Responsibility Scale. 
Hours of volunteer help and service presented in Part VII and financial 
contributions to nonprofit organizations presented in Part VIII were analyzed. As the 
data was positively skewed, the logs for both these behaviors were used in 
correlational analyses. 
A third type of behavioral data was collected with regard to each participanf s 
involvement in social activism. Based on the available data provided by self-reports 
and observations, each participant was assigned to one of four levels of a measure 
identified as a rating of social activism Activists with two or more years of active 
experience or involvement in group leadership received a high (3) rating. Novice 
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activists or activists with somewhat limited commitment of time and other resources 
received a medium (2) rating. Persons with no involvement in organized social 
activism received a low (1) rating. The none category was reserved for the similar-
student group. 
Pearson intercorrelations among the scales and behavioral measures were 
performed to determine evidence of validity. The correlations, based on the total 
sample, were between the Global Social Responsibility Scale and each of the other 
scales. The correlation with the Responsibility of People Scale was .76, and with the 
Social Conservatism Scale was -.65, and the Goals and Social Values Scale was .69. 
The correlations between the Global Social Responsibility Scale and each of the 
behavioral measures was in the expected direction and significant. The correlation with 
the self-report log of hours of volunteering to peace and ecology was .38, with the log 
of percent of financial contributions, was .39. These significant correlations were 
reinforced by the post hoc trends in the self-described behavioral measures which were 
all found to be significant. Generalizability was demonstrated through the significant 
trends found for total hours of volunteering and for percent of total financial 
contributions. Finally, the correlation between scores on the Global Social 
Responsibility Scale and the assigned ratings of social activism (r = .69) was substantially 
stronger than those between the scale scores and the two self-report measures. 
The Inventory of Global Social Responsibility was selected for this research 
because it brought together a wide variety of research related to social responsibility. 
The items included in the inventory were determined to be more current and relevant 
to the research questions than other instruments. It was also believed that the three 
scales would provide a more complete analysis than one scale alone. It was also 
determined to have good psychometric properties. 
For purposes of this research the items included in the scales for the Starrett 
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inventory were expanded to a 6 point Likert-scale (strongly agree, mostly agree, agree a 
little, disagree a little, mostly disagree, strongly disagree). No neutral point was included 
to assure students would make a choice that would coincide more closely with the 
original true/false format of the scales. When scoring, items that were negatively 
scored were reversed, therefore, low scores represent a stronger sense of social 
responsibility (See Appendix E). 
Procedures 
Although participation in spiritual formation activities is required by the 
University, participation in Winter Serve and in this research was voluntary. Similarly, 
although research participation is required in all general psychology classes, 
participation in this research was voluntary. Therefore, consent was obtained from all 
participants before the first administration (see Appendix G) of the GSRI. Participant 
anonymity was protected by asking all students to identify themselves with the last 
four digits of their social security number. This research was approved by the Human 
Subjects Research Committee of the University prior to the administration of any tests. 
The pretest and research questionnaire were administered to the service ministry 
group prior to leaving for their respective community service project. The students 
gathered at the University prior to departure for their respective destinations. The 
pretest documents were administered at that time. The posttest was administered to the 
service ministry group one week later, just prior to their return to the University. The 
follow-up test was administered to the service ministry group four weeks after their 
return to the University. 
Pretests and research questionnaires were administered to the control 
group in the second week of the semester. The posttest was administered one week 
later, and the follow-up test was administered four weeks later. 
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Chapter 3 
Results 
Demo&ra.phic Variable§ 
There were several variables identified in the literature that have been shown to 
be predictive of differences in social responsibility. They are gender, a previous 
personal history of social responsibility, a family history of social responsibility and 
religious involvement. Preliminary analysis sought to determine if the two groups in 
this study differed prior to the experience of the service ministry trip on any of the 
identified demographic variables. 
A Chi-square analysis of the demographic variables revealed a significant 
difference between the groups by previous community service experience, 
X 2 (1, N. = 101) = 5.993, ,12. = .014. Of the students in the service ministry group, 98% 
reported previous community service, while only 86% of the control group reported 
previous community service. 
Analysis revealed no significant difference between the groups when looking at 
gender, religious involvement, or family history of social responsibility. Of the 100 
participants who responded to the question of gender, 75% were female. Of the 101 
participants who responded to the question of religious identity, 97% identified 
themselves as Christian. Of the 91 participants who responded to the question of 
family history of social responsibility, 92% reported some family history of social 
responsibility. Even though there was no significant difference between the two 
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groups by family history, a correlational analysis of the GSRS mean scores at pretest 
and a family history of social responsibility was significant, r = .224,.Jl = 0.032. 
The only other variable on which the groups differed significantly, was year in 
school, X 2 (3, N= 101) = 43.082, 12..= .001. In the service ministry group 14% of the 
students were freshman, 44% were sophomores, 27% were juniors and 15% were 
seniors. In the control group, 81% were freshman, 14% were sophomores, 5% were 
juniors, 0% seniors. 
Finally, there are specific attitudes that previous studies suggest can result from 
participating in socially responsible behavior. Levene's Test for Equality of Variances 
revealed significant results for only two of the specific attitudes. First, students felt that 
participating in service gave them the opportunity to get to know the people they were 
serving, .t (89) = -2.073, l2. = .041, and second, students felt that participating in service 
gave them the opportunity to grow spiritually,_i.(89) = -1.980, 12.= .051. See Table 1 for 
the results for all variables. 
Hypothesis One: Service Ministry Trips Increase Social Responsibility 
Overall, the results of the analysis supported hypothesis one, that participation in 
service ministry trips will increase a sense of social responsibility in students who 
participate. Repeated measure ANOV As were conducted for the GSRS mean scale 
scores for all participants. Analysis revealed that there was a significant difference for 
groups, E (1,59) = 9.109, p = .004, and a significant difference for time of test, 
E (2,59) = 5.890, p = .004. The service ministry group had lower means scores 
(pretest M = 46.68, posttest M == 44.50, follow-up test M = 43.75) than did the control 
group (pretest M = 51.67, posttest M = 49.19, follow-up test M = 50.41) at each 
administration of the scale. See Table 2 for descriptive statistics for both groups at each 
administration of the GSRS scale. See Table 3 for the results of the ANOV A analysis of 
the GSRS scale. 
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Analysis of Co-Variance showed that when pretest social responsibility scores 
are controlled, the service ministry trip participants continue to differ from the 
members of the control group in social responsibility scores at the posttest, 
E.(1,89) = 3.869, l2 = .052, and at follow-up, F (2,59) = .283, l2 = .05. 
Hypothesis Two: Interaction with Marginal Populations Increases Social Re§ponsibility 
Mixed results were found for the second hypothesis that service ministry trips to 
locations that provide participants with the opportunity for interpersonal interaction 
with impoverished, disenfranchised populations will increase a sense of social 
responsibility as compared to locations that do not offer this interaction. 
Repeated measure ANOV As conducted for the GSRS mean scale scores revealed 
a significant difference in interpersonal interaction as measured by location, 
E. ( 4,32) = 4.054, l2 = .011, and no significant difference in interpersonal interaction over 
time, f.(2,32) = 2.213, 12= .119. However, Analysis of Co-Variance showed that when 
pretest social responsibility scores are controlled, the service ministry trips that 
attended different locations did not differ at posttest, E. ( 4,64) = .718, l2 = .621, or at 
follow-up, E. (4,32) = 1.860, l2 = .183. See Table 4 for descriptive statistics for the ministry 
group by location. See Table 5 for the results of the ANOV A analysis of the GSRS mean 
scale scores by location. 
Correlational Ana1ysi§ of Scale§ 
In Starrett's (1996) research, he performed correlational analysis of the three 
scales of the GSRI. He found a significant, positive correlation between the Global 
Social Responsibility Scale (GSRS) and the Responsibility for People Scale (RPS) of .76 
and a significant, negative correlation between the Global Social Responsibility Scale 
(GSRS) and the Social Conservatism Scale (SCS) of-.65. Therefore, correlational 
analysis was performed for all three scales at each administration of the GSRI. The 
correlations between the GSRS, and the RPS, were significant and in the expected 
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direction and consistent over time. At pretest the correlation was .65, at posttest the 
correlation was .68, and at follow-up test the correlation was .62. Their were no 
correlations between the GSRS and the SCS but results were in the expected direction at 
pretest, -.082, and follow-up test, -.143, but not at the posttest, .128. See Table 6 for the 
results of the correlational analysis of the scales at each administration. 
Further Analysis of Scales 
The other two scales of the GSRI were also analyzed. The second scale, 
Responsibility of People (RPS), analysis revealed no significant difference for time, 
E.(2,59) = 1.863, l2. = .160, a significant difference for group, E.(1,59) = 18.07, l2. = .001, and 
an interaction, E.(2,59) = 3.677, l2. = .028. The service ministry group had lower mean 
scores (pretest M = 30.69, posttest M = 28.91, follow-up test M = 30.25) than did the 
control group (pretest M = 35.11, posttest M = 36.15, follow-up test M = 36.89) at each 
administration of the scale. See Table 7 for descriptive statistics for both groups at each 
administration of the RPS scale. See Table 8 for the results of the ANOV A analysis of 
the RPS mean scale scores. 
The third scale, Social Conservatism (SCS), analysis revealed no significant 
difference for time, E.(2,59) = .460, l2. = .632 and no significant difference for group, 
E.(1,59) = .001, 12.= .975. The service ministry group mean scores (pretest M = 56.19, 
posttest M = 55.63, follow-up test M = 55.88) and control group mean scores 
(pretest M = 56.44, posttest M = 55.55, follow-up :M = 55.85) were comparable at each 
administration of the scale. See Table 9 for descriptive statistics for both groups at each 
administration of the SCS scale. See Table 10 for the results of the ANOV A analysis of 
the SCS mean scale scores. 
Finally, analysis of these two scales revealed no significant difference in 
interpersonal interaction as measured by location on the Responsibility of People Scale 
E.( 4,32) = . 963, l2. = .444, or the Social Conservatism scale E.( 4,32) = 1.880, l2. = .143. See 
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Table 11 for the descriptive statistics for ministry group by location. See Table 12 for 
the results of the ANOV A analysis of both the RPS and SCS mean scale scores by 
location. 
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Table 1 
Pretest Comparison of Experimental Variables of Service Ministry and Control Groups 
Variable 
.t 
Meaning and purpose -1.118 89 .267 
Know people served -2.073 89 .041* 
Work with teams -1.670 89 .098 
Grow spiritually -1.980 89 .050* 
Be a part of history - .396 89 .693 
Mentored by others - .822 89 .413 
Aware of social problems - .080 89 .937 
*12. < 05, two-tailed. 
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Table 2 
Means and Standard Deviations of GSRS Scqres Qf Service Ministry and Control Groups 
Group M N 
Service Ministry Trip 
Pretest 46.69 8.19 32 
Posttest 44.50 7.03 32 
Follow-up test 43.75 7.70 32 
Control 
Pretest 51.67 9.11 27 
Posttest 49.19 6.69 27 
Follow-up test 50.41 6.92 27 
Note: Lower scores indicate a stronger sense of social responsibility. 
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Table 3 
Repeated Measure ANOV A of GSRS Mean Scorfi!s of Service Ministry and Control 
Groups 
Source 
Groups (G) 
Time (T) 
GXT 
G X T within group error 
1 
2 
2 
114 
E 
9.109 
5.890 
1.009 
(16.425) 
Note: Value enclosed in parentheses represent mean square error 
*.12 < .05. 
.004* 
.004* 
.368 
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Table4 
Means a,nd Standard Deviations of GSRS Scores by Trip Location of Service Ministry 
Group 
Location N 
Vancouver 
Pretest 49.25 7.50 4 
Posttest 44.25 8.26 4 
Follow-up Test 46.25 7.27 4 
Seattle 
Pretest 40.67 2.52 3 
Posttest 41.00 6.93 3 
Follow-up Test 42.00 10.44 3 
Boise 
Pretest 47.29 7.39 7 
Posttest 44.43 6.90 7 
Follow-up Test 41.86 9.23 7 
Portland 
Pretest 38.83 5.64 6 
Posttest 37.33 5.54 6 
Follow-up Test 38.17 6.55 6 
Twin Rocks 
Pretest 50.92 7.90 12 
Posttest 49.08 4.19 12 
Follow-up Test 47.25 5.56 12 
Note: Lower scores indicate a stronger sense of social responsibility. 
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Table 5 
Repeated Measure ANOV A Qf GSRS Mean Scores by Trip Location of Servi£e Ministry 
Group 
Source 
Location (L) 
Time (T) 
LXT 
L X T within group error 
4 
2 
8 
54 
4.054 
2.213 
.620 
(19.193) 
Note. Value enclosed in parentheses represent mean square error. 
*J;l < .05. 
.011* 
.119 
.757 
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Table 6 
Correlations Between the GSES. RPS, and SCS Scale§ 
N EPSScale SCSScale 
1 2 3 1 2 3 
GSRS 
(1) Pretest 101 .65 .68 .62 -.04 .13 -.04 
(2) Posttest 89 .66 .72 .75 -.11 .08 -.01 
(3) Follow-up Test 61 .59 .72 .75 -.08 .13 -.14 
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Table 7 
Means and Standard Deviations of BPS S<;ores of Service Ministry and Control Groups 
Group N 
Service Ministry Trip 
Pretest 30.69 6.40 32 
Posttest 28.91 5.81 32 
Follow-up test 30.25 6.64 32 
Control 
Pretest 35.11 6.52 27 
Posttest 36.15 5.16 27 
Follow-up test 36.89 5.10 27 
Note: Lower scores indicate a stronger sense of social responsibility. 
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Table 8 
Repeated Measure ANOV A of RPS Mean Scores of Service Ministry and Control 
'7roups 
Source 
Groups (G) 
Time (T) 
GXT 
L X T within group error 
1 
2 
2 
54 
E. 
18.07 
1.863 
3.677 
(19.193) 
Note. Value enclosed in parentheses represent mean square error. 
*12 < .05. 
.000* 
.160 
.028* 
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Table 9 
Means and Standard Deviations of scs Scores of Service Mi;o.istzy and Control GrOJJl?§ 
Group M N 
Service Ministry Trip 
Pretest 56.19 7.59 32 
Posttest 55.63 7.93 32 
Follow-up test 55.88 7.31 32 
Control 
Pretest 56.44 7.14 27 
Posttest 55.56 7.53 27 
Follow-up test 55.85 7.24 27 
Note: Lower scores indicate a stronger sense of social responsibility. 
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Table 10 
Repeated Measure ANOV A of SCS Mean Scores of Service Ministry ang Control 
Groups 
Source 
Groups (G) 
Time (T) 
GXT 
G X T within group error 
1 
2 
2 
114 
E. 
.001 
.460 
.027 
(17.104) 
Note. Value enclosed in parentheses represent mean square error. 
*ll < .05. 
.975 
.632 
.974 
Social Responsibility 35 
Table 11 
Means and Standard Devi;ations of RPS and SCS Scores by Trip Location of Service 
Ministzy Groy:p 
RPSScQle SCSScale N 
Location M M 
Vancouver 
Pretest 30.75 7.54 52.25 2.99 4 
Posttest 29.25 7.80 54.25 4.27 4 
Follow-up Test 29.50 8.81 49.25 2.87 4 
Seattle 
Pretest 26.67 7.80 50.67 4.16 3 
Posttest 27.67 1.15 52.33 .58 3 
Follow-up Test 30.00 8.18 55.68 4.51 3 
Boise 
Pretest 30.29 6.05 61.29 8.93 7 
Posttest 28.00 6.58 61.14 8.13 7 
Follow-up Test 30.71 8.48 58.86 7.03 7 
Portland 
Pretest 27.00 7.07 52.68 9.65 6 
Posttest 26.00 5.73 53.67 6.50 6 
Follow-up Test 27.67 7.67 51.83 7.49 6 
Twin Rocks 
Pretest 33.75 5.88 57.67 5.60 12 
Posttest 31.03 5.37 54.67 9.54 12 
Follow-up Test 31.58 4.30 58.42 7.39 12 
Note: Lower scores indicate a stronger sense of social responsibility. 
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Table 12 
Repeated Measures ANOV A for RfS and SCS Mean Scores by Trip Location of 
Service Ministry Group 
PRSScalg SCSScale 
Source E E 
Location (L) 4 .963 .444 1.880 .143 
Time (T) 2 1.424 .250 .065 .937 
LXT 2 .573 .795 1.525 .170 
LXTwithln 
group error 54 (11.793) (17.602) 
Note. Value enclosed in parentheses represent mean square error. 
*,p, < .05. 
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Chapter4 
Discussion 
The results of this research provided support for the use of short-term service 
ministry trips as a method for increasing a sense of social responsibility in college 
students. In addition, there were several other findings of note. 
Demographis; Variables 
The research questionnaire was designed to gather basic demographic 
information and included variables and attitudes identified in the literature associated 
with social responsibility. Specifically, the variables included gender, a personal history 
of social responsibility, a family history of social responsibility and religious 
involvement. 
A significant difference in previous community service was revealed. Of the 
service ministry group, 98% reported a history of previous community service, while 
86% of the control group reported a history of previous community service. This 
finding was not totally unexpected and supports previous research. Chapman and 
Morley (1999) found that service-learning students were more likely to have 
volunteered previously and speculated that one of the benefits of their volunteering 
was gaining a greater appreciation for the opportunity to act on one's beliefs about the 
importance of helping others Astin and Sax (1998) found that one of the most 
important predisposing factors to involvement in community service in college was 
whether a student had volunteered during high school. Janoski, et al. (1998) reported 
" .... people become 'attached' to volunteering, they tend to stick with it." (p. 516). 
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Neither gender nor Christian identity were found to be significant, however, 
both variables have been found to be related to social responsibility and involvement 
in comm.unity service. Flanagan, et al. (1998) and Astin and Sax (1998) found that 
fem.ales were more disposed to social responsibility and comm.unity service and Astin & 
Sax, (1998) and Youniss, et al. (1999) found that religious involvement was a disposing 
factor in those who participated in comm.unity service. Of the 100 participants who 
responded to the question of gender, 75% were fem.ale and of the 101 participants who 
responded to the question religious identity, 97% identified them.selves as Christian. 
Finally, while a family ethic of social responsibility has been found as a powerful 
influence on the social responsibility and comm.unity service of adolescents (Flanagan, 
et al. 1998; Johnson & Neale, 1970), the service ministry group and control group did 
not differ by family history of social responsibility. However, in the students who 
participated, a correlation with family history of comm.unity service was found. In fact, 
of the 91 participants who responded to the question, 92% reported some family 
history of comm.unity service. 
The service ministry and control groups were also significantly different in terms 
of year in school. In the service ministry group 14% of the students were freshman, 
44% were sophomores, 27% were juniors, and 15% were seniors. In the control group, 
81% were freshman, 14% were sophomores, 5% were juniors, and 0% were seniors. 
Again, this result was not totally unexpected because the control group was made up of 
members of a general psychology class, which is a general education requirement and a 
prerequisite for other psychology classes at the University. Also, freshman students are 
not as familiar with the University or of the options available in the Spiritual Formation 
Program. and might be expected to try other, on cam.pus, options before participating in 
a service ministry trip. 
In reviewing students' attitudes toward service, it was found that students who 
participated agreed, significantly, that participating in service gave them. the 
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opportunity to get to know the people they were serving. Several researchers have 
found that getting to know the people served increases empathy (Hobfoll, 1980) and 
challenges stereotypes (Gardner & Baron, 1999), by allowing students to view the 
disadvantaged in a more positive light (Fresko, 1997), so that students become less 
likely to blame the disadvantaged for their misfortunes (Giles & Eyler, 1994). 
Students also agreed, significantly, that participating in service gave them the 
opportunity to grow spiritually. While this particular topic is not specifically addressed 
in the literature, it is consistent with the objectives of the Spiritual Formation Program 
and mission of the University. 
These factors may suggest a predisposition toward socially responsible behavior 
in this population and may provide support for a student's choice of participation in a 
service ministry trip, as well as support for student's choice of trip location. This seems 
particularly appropriate in light of the fact that there are several options from which 
students can choose to fulfill their Spiritual Formation requirement. 
Hypothesis One; Service Ministry Trips Ins;rease Social Responsibility 
On the basis of the quantitative analyses, there was support for the hypothesis 
that participation in service ministry trips would increase a sense of social responsibility 
as measured by the Global Social Responsibility Scale (GSRS) of the Global Social 
Responsibility Inventory (GSRI). Service ministry trip participants demonstrated lower 
scores at posttest, after they returned from their trips, than at pretest. When compared 
with the mean scores of the control group participants for the same time period, the 
service ministry trip demonstrated an increase in social responsibility, following their 
experience. These lower scores are consistent with expectations. The fact that the four 
week follow-up scores are not significantly different from the posttest scores is 
consistent with the desired outcome. Participants in the service ministry group 
maintained their gains in social responsibility over time. 
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Also, the service ministry group began their experience with significantly lower 
scores on the GSRS at pretest than the control group. This may be the result of the 
predisposition of students to choose this activity as discussed earlier or it may be the 
result of the preparation meetings that the service ministry groups experienced prior to 
leaving the university for their respective sites. Each group had three meetings over 
the course of the semester, to get acquainted, to discuss organizational information, and 
in general, to prepare for their trip. The control group was not exposed to these 
meetings. 
These meetings may have worked to support the group identity of the service 
ministry group that Youniss and Yates (1997) found as a necessary part of community 
service programs that produce desired results. Regardless, when analysis was done to 
control for this difference, there was still a significant effect of ministry on the pretest, 
posttest, and follow-up scores between the service ministry group and the control 
group. This finding provides further support for the hypothesis that the short-term 
service ministry trip increased a sense of social responsibility in college students as 
measured by the GSRS. 
What is not explained by the analysis is the change in mean scores for the control 
group over the three administrations of the GSRS. No analysis was done to determine 
if the changes were significant. However, the changes were not expected, and nothing 
in the study would account for the changes. The students in the control group had just 
returned to the University from their Christmas break and had been with their peers 
for one week, they were in the early part of the semester before the academic pressure 
builds, and they were in the first week of study in their general psychology course 
which generally focuses on the relationship between psychology and religion. The 
control group was 81% freshman which may be the only unique experience for this 
group. Finally, it could be that simply answering questions about social responsibility 
impacts the results. 
Social Responsibility 41 
Further support for the hypothesis is found in the design of the service ministry 
trip which includes components that have been shown to contribute to an increase in 
social responsibility: (a) meaningful activity that has an emphasis on helping others 
through direct, personal interaction, considers the unique qualities of the participants, 
and provides reflective opportunities that focus directly on the issues confronted by the 
participants (Neururer & Rhoads, 1998; Rutter & Newman, 1989; Youniss & Yates, 
1997); (b) activity that is an integrated part of an articulated ideology rather than just a 
curriculum requirement (Rutter & Newman, 1989; Youniss & Yates1 1997; Youniss, et al. 
1999); (c) activity that provides the opportunity for participants to acquire and develop 
new competencies by facing new and challenging situations (Rutter & Newman, 1989; 
Youniss & Yates, 1997); (d) activity that requires more than ten hours of time 
(Williams, 1993); and (e) activity that requires group rather than individual action 
(Janoski1 et al. 1998; Youniss & Yates, 1997), and models of service participation outside 
the family, including site supervisors and program leaders (Johnson & Neale, 1970; 
Neururer & Rhoads, 1998;Youniss & Yates, 1997). 
HYpothesis TwQ: Interactions with Mar~inill Populations Increases Social Responsibility 
Analysis provided mixed results for the second hypothesis, that service ministry 
trips that offer locations which provide participants with the opportunity for 
interpersonal interaction with impoverished, disenfranchised populations will increase a 
sense of social responsibility in participants1 more than service ministry trips to 
locations devoted to discipleship and work projects only. Analysis revealed that the 
effect for location was significant. When the mean GSRS scores were compared, there 
was a significant difference among the trips, with the discipleship trip to Twin Rocks 
showing the highest scores across administrations, reflecting a lower sense of social 
responsibility. However/ when analysis was done to control the difference among 
locations at pretest1 there was no significant difference among the locations. 
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The mixed results may be evidence of self selection in that individuals with a 
predisposition toward socially responsible behavior select activities that allow them to 
interact directly with marginal groups, like choosing to go on a service ministry trip, 
rather than attend a class or go to chapel, regardless of the specific activities at trip 
location. These results must be tempered, due to the small sample size for each 
location, and the results of previous research that stress the interpersonal component as 
an important ingredient in developing a sense of social responsibility in participants. 
Neururer and Rhoads (1998) specifically address the importance of what they call 
"walking with" activities as necessary to foster an ethic of care. Youniss and Yates 
(1998) emphasize that service activities that allow participants to interact with people 
who have been stereotyped or marginalized by society has a profound impact on the 
students which may last for years to come. Chapman and Morley (1999) stress that 
students involved in service-learning are motivated by a need for understanding those 
they serve. 
While analysis revealed no significant effect for time among the locations, there 
appears to be evidence of a trend toward an increased sense of social responsibility at 
posttest for all locations, except Seattle. The results for Seattle are noticeable because 
it is the only site where posttest scores and follow-up test scores exceeded pretest 
scores. According to the results, students who went to Seattle were more socially 
responsible when they went, than when they returned or four weeks later. This may be 
due to problems encountered by the service ministry group on site. It was reported by 
the Seattle trip coordinator to the Winter Serve director, that the site and site director 
were disorganized and that the group members did not have enough to do most of the 
time. 
This result would seem to provide further support for the need for meaningful 
activity identified by Youniss and Yates, (1997) and Neuhurer and Rhoads (1998). 
However, it may also support the findings of Youniss and Yates, (1997), Johnson and 
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Neale (1970), and Neuhurer and Rhoads (1998) that site supervisors and program 
supervisors serve as models for students and contribute significantly to their experience 
and learning. 
Finally, it needs to be noted that the discipleship group also experienced a 
reduction in their GSRS mean scores from pretest to posttest which improved even 
more at follow-up. Religious involvement has been found to be a disposing factor 
toward socially responsible behavior by both Astin and Sax, (1996) and Youniss, et al. 
(1999). This change may indicate that the activities included on the discipleship trip have 
an impact on an individual's openness to issues of social responsibility and personal 
agency or it may relate to interpretative value or meaning which Youniss, et al. (1999) 
have identified as the role of religious organizations. "For example, a church that 
sponsors a soup kitchen is apt to justify that service in religious-moral terms, such as a 
Biblical reference to feed the hungry or a principle of social justice" (p. 244). Regardless, 
further analysis is beyond the scope of this research. 
C:orrelational Analysis of Scales 
In Starrett's (1996) research, he performed correlational analysis on the three 
scales of the GSRI. He found a significant, positive correlation between the Global 
Social Responsibility Scale and the Responsibility for People Scale, and a significant, 
negative correlation between the Global Social Responsibility Scale and the Social 
Conservatism Scale. The results of this study indicate a relationship between the GSRS 
and RPS that was significant and in the expected direction which would support 
Starrett's (1996) conclusions that while the two scales are not independent, they still 
have conceptual differences. It may also indicate that the global perspective of the 
GSRS is not as distinct as was expected. 
In contrast to Starrett's (1996) findings, there was no relationship between the 
GSRS and the SCS but results were in the expected direction at pretest and at follow-up 
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but not at posttest. Starrett (1996) determined that the values measured by the 
SCS were in conflict with the values of global social responsibility. The negative results 
at pretest and follow-up may indicate that the sample used in this study may hold 
values, like religious beliefs and practice, that are less in conflict with the values of social 
responsibility than Starrett' s sample. Also, the positive result at posttest may indicate 
support for the service ministry trip as a method of changing values and ideas that are 
in conflict with social responsibility. 
Further Ana}ysis of Seal~~ 
When looking at the second scale, additional support was found for hypothesis 
one. The mean scores of the Responsibility of People Scale (RPS), revealed a significant 
effect for groups. According to Starrett (1996) the content of this scale reflects attitudes 
toward such issues as ethics, moral obligations, social justice, equality, peace, and 
ecology, but without a global perspective. Therefore, this scale could also be seen as a 
measure of social responsibility. Factor analysis by Starrett (1996) indicated that the 
scale was dominated by concerns about social justice. It could be anticipated that 
service ministry trips would sensitize students to these issues. 
While there was no effect for time, there was an interaction. Therefore, the 
difference between the groups at pretest, increased over the three administrations. One 
speculation is that students who do not participate in community service programs like 
the service ministry trip may actually become less socially responsible over time. 
On the third scale, the Social Conservatism Scale (SCS), the results did not 
support either hypothesis. According to Starrett (1996), this scale reflects attitudes and 
values toward such issues as nationalism, law and order, authoritarianism, belief in a 
"just world", and fundamentalistic religiosity. This is not a surprising result as both 
groups are a fairly homogeneous group attending a conservative religious school (98% 
of participants self identified as Christian and white, non-hispanic). 
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In regards to location, analysis revealed no support for either hypothesis. The 
students who participated in the service ministry trips appear to be more alike than 
they are different when it comes to location. 
Limitations of Research 
The most fundamental gap in the research on how participants are affected by 
community service participation, is the limited number of empirical studies and small 
sample sizes from single institutions (Astin & Sax, 1998). While the present research did 
address part of this issue, the power of the study was diminished by a small, 
homogeneous student sample from a single institution, as well as by the particularly 
small sample for each location group. 
Unfortunately, the follow-up test for the service ministry group was not given 
in a controlled environment as were the pretest and posttest. This may have 
contributed to the attrition evidenced in the service ministry group. Also, no testing 
was performed with the service ministry group prior to the organizing meetings. Had 
this been done, the outcomes may have been different. There may have been less 
difference at pretest between the two groups and it may have been possible to analyze 
the impact of the meetings on issues of social responsibility. 
Caution should be exercised in generalizing results to student populations in 
general. The demographics of this sample and the university community environment 
in which the students' study may be atypical of other student populations from larger 
and/ or non-religiously affiliated institutions. 
Eecommendatio:os for Future :Research 
To date, most scales specifically developed to measure social responsibility focus 
on personal characteristics of socially responsible individuals and the construct of social 
responsibility. Future research needs a more sensitive outcome measure developed to 
study the impact of community service activities specifically on the development of 
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social responsibility. Most studies that demonstrate the impact of a particular activity or 
intervention are based on qualitative methods. While this is useful and appropriate, it 
would be helpful to have a psychometrically valid instrument specifically designed to 
measure outcomes of these activities and interventions. Future research would also 
benefit from a universal definition of social responsibility. 
Williams (1993), found a significant effect after 10 hours of service, however, to 
date there has been no research comparing concentrated, intense programs like a 
service ministry trip to more distributed programs like weekly service performed over 
the course of a semester or year (Myers-Lipton, 1996). 
While Astin and Sax (1998) looked at the impact of community service for 
college students over the course of their tenure in college, there continues to be a 
scarcity of quantitative, longitudinal studies related to social responsibility. Few, if any, 
studies look at the continued impact of a particular program over the course of several 
months or years. Longitudinal studies have focused on interviews with previous 
participants of programs, but not on participants of a specific program (Flanagan, et al. 
1998; Youniss & Yates, 1997). 
Youniss, et al. (1999) found that young people who take religion seriously are 
vibrantly engaged in the betterment of their communities through volunteering and 
community service. However, there is no evidence that attending a Christian school, 
alone impacts the development of social responsibility. Also, although short-term 
service ministry trips are widely used by churches and some religious schools as a 
method to promote service to the community, the research is limited by the 
homogeneity of the students being researched. Research on the impact of the service 
ministry trip on less similar students would benefit the body of literature on the subject. 
Finally, more research needs to take place using Starrett's (1996) scales, in 
particular, the correlational analysis between the GSRS and the SCS. 
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Conclusions 
Service ministry trips are endorsed as a method of promoting spiritual growth in 
young people. And while service has always been a major component of the Christian 
ethic, there has never been any study done on the impact of these trips on the specific 
construct of social responsibility. This study indicates that these trips have positive 
effects for young people in encouraging the development of social responsibility. These 
trips have the potential to help young people understand and experience their religious 
commitments in a broader sense. They also have the potential to help others learn to 
appreciate the positive impact these trips can have on society at large. Research has 
shown that young people involved in socially responsible behavior while in college are 
more inclined to be socially responsible later in life (Flanagan, et al. 1998; Janoski, et al. 
1998; Youniss & Yates, 1998;). 
Social Responsibility 48 
References 
Astin, A.W. & Sax, L.J. (1998). How undergraduates are affected by service 
participation. Journal of College Student DeyelQ;pment. 39, 251-263. 
Berkowitz, L. & Lutterman, KG. (1968). The traditional socially responsible 
personality. The Public Opinion Quarterly, 32, 169-185. 
Carver, R.L. (1997). Theoretical underpinnings of service learning. Iheory into 
Practice, ~Q, 143-149. 
Chapman, J.G. & Morley, R. (1999). Collegiate service-learning: Motives 
underlying volunteerism and satisfaction with volunteer service. Journal of Preventign 
and Intervention in the Community, 18, 19- 33. 
Delve, C.I., Mintz, S.D., & Stewart, G.M. (1990). Promoting values development 
through community service: A design. New Directions fQr Student Service, 50, 7-29. 
Dunlap, M.R. (1998). Methods of supporting students' critical reflection in 
courses incorporating service learning. Ieaching of Psychology. 2!2, 208-210. 
Ennis, C. (1994). Urban secondary teachers' value orientations: Delineating 
curricular goals for social responsibility. Touma! of Ieaffiin!i in Physical Edugation, 13, 
163-179. 
Flanagan, C.A., Bowes, J.:M., Jonsson, B., Beno, C. & Sheblanova, E. (1998). 
Ties that bind: Correlates of adolescents' civic commitments in seven countries. 
Journal Qf Social Issues, 54, (3), 457-475. 
Social Responsibility 49 
Ford, M.E. (1996). Motivational opportunities and obstacles associated with 
social responsibility and caring behavior in school contexts. In J.Juvonen & 
KR Wentzel (Ens.), Social motivation. Understandin~ children's school adjustments, 
(pp 126-153). New York: Cambridge University Press. 
Ford, M., Wentzel, K., Wood,D., Stevens, E., & Siesfeld, G. (1989). Processes 
associated with integrative social competence: Emotional and contextual influences 
on adolescent social responsibility. Iouroal of Adolescent Research, 4, 405-425. 
Fresko, B. (1997). Attitudinal change among university student tutors. Ioumal 
of A1212lied Social P§ycholo1'J'. 27, 1277-1301. 
Gardner, E.B. & Baron, C.M. (1999). Attitudinal and academic effects of service-
learning. The Journal of Prevention & InteryeIJ,tion in the Community, 18, 97-109. 
Giles, D.E. & Eyler,]. (1994). The impact of a college community service 
laboratory on students' personal, sociat and cognitive outcomes. J9urnal of 
Adolescence. 17. 327-339. 
Gough, H.G., McClosky, H. & Jv1eehl, P.E. (1952). A personality scale for social 
responsibility. Ibe Ioumal of Abnormal and Social PsycholQ1'J'. 47, 73-80. 
Gunnoe, M.L., Hetherington, E.M., & Reiss, D. (1999). Parental religiosity, 
parenting style, and adolescent social responsibility. J9urna1 of Early Adolescence, 19, 
199-225. 
Harris, D.B. (1957). A scale measuring attitudes of social responsibility in 
children. Ibe Iourna1 of Abnormal and Social Psycbolo~y, 55, 322-326. 
Hobfoll, S.E. (1980). Personal characteristics of the college volunteer. ~ 
Journal of Commynity Psychplo~y. 6, 503-506. 
Social Responsibility 50 
Janoski, T., Musick1 M. & Wilso~ J. (1998). Being volunteered? The impact of 
social participation and pro-social attitudes on volunteering. Soci9lo~ical Fowm! 131 (3), 
495-519. 
Johnson, A.M. & Notah, D.J. (1999). Service learning: History, literature review, 
and a pilot study of eighth graders. Elem~ntazy SchQol IournaL 99, 453-467. 
Johnson, D.W. & Neale, D.C. (1970). The effects of models, reference groups, 
and social responsibility norms upon participation in prosocial action activities. ~ 
Journal of Social Psycholo~, 81. 87-92. 
Middleton, E.B. & Kelly, KR. (1996). Effects of community service on adolescent 
personality development. Counselin& and Values, 40, 132-142. 
Miller, G.M. & Neese, L.A. (1997). Self-esteem and reaching out: Implications 
for service-learning. Professional School C2unseli™'. 1, 29-32. 
Myers-Lipton, S.J. (1996). Effect of service-learning on college students' attitudes 
toward international understanding. Ioux:nel of Colle&e Student Development. 37. 
659-668. 
Neururer, J. & Rhoads, R.A. (1998). Community service: Panacea, paradox, or 
potentiation. Iournal of Colle~e Student Development. 39. 321-330. 
Primavera, J. (1999). The unintended consequences of volunteerism: Positive 
outcomes for those who serve. Iouroal Qf IJ;evention & Intervention in the 
Communityil~1 125-140. 
Riecken1 N.W. (1952). The volunteer work carop: A psycbolo1'ical evaluatiQn. 
Cambridge1 MA: Addison-Wesley. 
Social Responsibility 51 
Rowe, M.M. & Chapman, J.G. (1999). Faculty and student participation and 
perceptions of service-learning outcomes. Journal of Prevention & InterveutiQU in the 
Communitt, 18, 83 - 95. 
Rutter, R. & Newman F. (1989). The potential of community service to 
enhance civic responsibility. Social Edu.cation, 53, 371-373 
Starrett, R.H. (1996). Assessment of global social responsibility. Psycholo1'ical 
Reports, 78, 535-554. 
Wade, RC. & Saxe, D.W. (1996). Community service-learning in the social 
studies: Historical roots, empirical evidence, critical issues. TbeQzy & Research in 
Soga} Edu.cation, 24, 331-359. 
Wentzel, K. (1991). Social competence at school: Relation between social 
responsibility and academic achievement. Review of Ed,u,cationa1 Research. QL 1-24. 
Williams, RM. (1993). Tbe effects of required communicy 2ervice on the process 
Qf developin~ resporoibilib' in suburl:mn you,tb. Unpublished doctoral dissertation, 
University of Nebraska, Lincoln. 
Youniss, J., Mclellan, J.A. & Yates, M. (1999). Religion, community service, and 
identity in American youth. Journal of Ad,olescence, 22. 243-253. 
Youniss, J. & Yates, M. (1997). Commu.nitr 2ervice and sos;;i1al resporoibility 
in you,tb. Chicago: The University of Chicago Press. 
Youniss, J. & Yates, M. (1998). Community service and political identity 
development in adolescence. JQurnal of Sqcial Is2ues, 54. 495-512. 
Appendix A 
George Fox University 
Social Responsibility 52 
Social Responsibility 53 
Religious involvement as a motivation of social responsibility and service are 
present in current research. Studies conducted with diverse samples have indicated 
that religious adolescents engage in lower rates of delinquent activity, drug use, and 
sexual intercourse; are more attached to school; earn better grades; are more prosocial 
and concerned about others; and score higher on tests of moral development. (Gunnoe, 
Hetherington & Reiss (1999). 
Youniss, Mclellan and Yates (1999) connect community service and religiousness 
in American youth. Upon reviewing ways youth are involved in service, the authors 
identified that the two most frequent categories were school and church groups. 
Additional findings sorted students according to the kinds of schools they attended and 
the kind of service program these schools had. Sixty-six percent of students who 
attended church-affiliated schools did service compared to 47% of public school 
students. Students at church schools were also much more likely than those in public 
schools to serve regularly. 
George Fox, who founded the Quakers in 1649, was involved in social 
responsibility when he attempted to bring trade relations under the guidance of 
spiritual standards, encouraged the wealthy not to oppress servants in their wages, and 
encouraged servants to give an honest days work for their wages. Historically, 
Quakers have been involved in the abolitionist movement, have worked to generate 
legislation to assist the weak, poor and unfortunate, have been involved in prison 
reform, have worked to establish fair trade practices with Native Americans, have been 
active in bringing together industry and education to serve the needs of children and 
the elderly, have worked to rebuild countries after major American wars of this 
century, including WWI, WWII, the Korean War and the Vietnam War, founded the 
first general hospital in America that also treated the mentally ill, and fought for 
humane treatment of the mentally ill by working to abolish asylums. 
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George Fox University was founded by early Oregon Quaker pioneers in 1891. 
and enjoys a rich heritage in the long and distinguished history of Quakers engaging in 
social responsibility. For Quakers, this tradition is based in persecution and 
perseverance, a foundation that has established their passion to seek peace, justice, and 
alleviate suffering. Participants in the university's service ministry trips are continuing 
that heritage. 
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AppendixB 
Winter Serve Applicant Questionnaire 
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Just Say Y2K: Yes 2 the King 
Canada, Idaho, Discipleship Trip, and Where He Leads 
This application will be viewed confidentially by the Service Trip Coordinator and and Christian Services Director. 
This application will help us get to know you, and aid us 
in organizing serve trips. We are seeking students who are willing to be used by God, spiritual growth, and are ready 
to be challenged. 
Class: 
~~~~~~~~~~~~~ 
Major: 
Address (you'll be at during Winter Break): 
Phone# (where we can reach you during Winter Vacation):_(~_) _______ _ 
List the order of preference for the Serve Trips: We encourage you to prayfully consider the serve 
trips. The Lord may be leading you to a particular trip, that you wouldn't have chosen on your own, for the purpose 
of growing and stretching you outside of your comfort zone. 
1. 3. 
2. 4. 
Why do you want to go on a Winter Serve Trip, and what do you hope to learn 
from it? 
What are your spiritual gifts and/ or talents? 
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What is one area in your life that you need to work on? 
What has God been teaching you lately? 
Are there any special needs or circumstances that we need to be aware of 
when considering your application? 
Do you have any night classes, night work, or night activities? Please list the days 
of the week and times of these, so we can try to schedule meetings around them. 
T-shirt size: S M L XL XXL 
Please return application to either SUB Box B or the Christian Service Office no later 
than Friday, October 22, 1999. 
If you have any questions or concerns, please contact the Serve Trip Coordinator, 
Shelly Yonemura x3574 
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Winter Serve Trip Options 
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Winter Serve Trip Options 
1. Vancouver, Canada - spend a week with Mission Possible, a ministry of the 
inner-city of Vancouver. Provide services and a safe haven for the residents of the 
commonly known 'skid row' area. Team members spend afternoons building 
relationships with and feeding the homeless, sorting clothes at a drop-off center, and 
helping with work projects. 
2. Boise, Idaho - The Christian Children's Ranch is a treatment facility and home for 
disadvantaged boys and girls. Team members spend time assisting in teaching the kids 
and most of all playing with them. The days will also include work projects around the 
ranch. 
3. Portland, Oregon- Portland Learning Outreach and Worship is the organization 
that will lead team members around their own backyard. Feeding the homeless, 
working in a battered women's shelter, working at a homeless cafe, working with 
runaways and cleaning up for the elderly. 
4. Seattle, Washington-At the Union Gospel Mission, team members will spend 
mornings on work projects and afternoons tutoring, playing, or visiting with kids from 
shelters. Evenings will be spent at the family shelter and men's soup kitchen. 
5. Twin Rocks, Oregon-At Twin Rocks Friends Camp, team members will spend 
mornings on work projects around the camp and afternoons and evenings in intense 
study, devotion and meditation. This is considered the discipleship trip. 
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Research Questionnaire 
1. Last Four Digits of Your Social Security # -----
2. Serve Trip Location (circle one): 
Vancouver Seattle Boise Portland Twin Rocks 
3. Age: __ _ Gender (circle one): M F Class (circle one): Fr. So. Jr. Sr. 
4. Ethnicity (circle one): 
White, non-Hispanic 
White, Hispanic 
African-American 
Native-American 
Asian-American 
Other 
Specify -------
Specify --------
Specify --------
5. Do you identify yourself as a Christian. (circle one): Yes No 
6. Have you done any community service or volunteer work previously? 
(circle one): Yes No 
(If yes, answer questions 7 - 9. If no, proceed to question 11) 
7. Please specify types of community service or volunteer activities in which you have 
been involved (for example, tutoring, working in a shelter, collecting food or 
clothing, etc.). 
8. Approximately how many different kinds of community service or volunteer work 
have you done? (circle one): 1- 3 4 - 6 7 - 9 10 or more 
9. How many hours a week did you participate in community service or volunteer 
work? (circle one): 1 - 3 4 - 6 7 - 9 10 or more 
10. Did your receive any course credit for participating in community service or 
volunteer work? (circle one): Yes No 
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11. My family was involved in community service or volunteer service while I was 
growing up. (circle one): 
Never Rarely Sporadically Annually Monthly Weekly 
12. I have previously participated in a service ministry trip at George Fox University. 
(circle one): Yes No 
13. Participating in service opportunities gives me a sense of meaning and purpose. 
(circle one): 
1 
Strongly 
Agree 
2 
Mostly 
Agree 
3 
Agree 
A Little 
4 
Disagree 
A Little 
5 
Mostly 
Disagree 
6 
Strongly 
Disagree 
14. Participating in service gives me the opportunity to really get to know the people I 
serve. (circle one): 
1 2 
Strongly Mostly 
Agree Agree 
3 
Agree 
A Little 
4 
Disagree 
A Little 
5 
Mostly 
Disagree 
6 
Strongly 
Disagree 
15. Participating in service gives me the opportunity to work with others as a team. 
(circle one): 
1 
Strongly 
Agree 
2 
Mostly 
Agree 
3 
Agree 
A Little 
4 
Disagree 
A Little 
5 
Mostly 
Disagree 
6 
Strongly 
Disagree 
16. Participating in service gives me the opportunity to grow spiritually. (circle one): 
1 2 3 4 5 6 
Strongly Mostly Agree Disagree Mostly Strongly 
Agree Agree A Little A Little Disagree Disagree 
17. Participating in service gives me the opportunity to be part of history. (circle one): 
1 2 3 4 5 6 
Strongly Mostly Agree Disagree Mostly Strongly 
Agree Agree A Little A Little Disagree Disagree 
18. Participating in service gives me the opportunity to be mentored by individuals 
who have a strong commitment to service. (circle one): 
1 2 3 4 5 
Strongly Mostly Agree Disagree Mostly 
Agree Agree A Little A Little Disagree 
6 
Strongly 
Disagree 
19. Participating in service gives me the opportunity to become more aware of social 
problems. (circle one): 
1 2 
Strongly Mostly 
Agree Agree 
3 
Agree 
A Little 
4 
Disagree 
A Little 
5 
Mostly 
Disagree 
6 
Strongly 
Disagree 
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AppendixE 
Global Social Responsibility Inventory (GSRI) 
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Last Four Digits of Your Social Security # ------
Research Suryey 
1. The American way of life is superior to that of any other country. 
1 2 3 4 5 6 
Strongly Mostly Agree Disagree Mostly Strongly 
Agree Agree A Little A Little Disagree Disagree 
2. Individuals must abide by laws even when they disagree with them. 
1 2 3 4 5 6 
Strongly Mostly Agree Disagree Mostly Strongly 
Agree Agree A Little A Little Disagree Disagree 
3. Resistance to authority may be a sign of maturity. 
1 2 3 4 5 6 
Strongly Mostly Agree Disagree Mostly Strongly 
Agree Agree A Little A Little Disagree Disagree 
4. Helping correct injustice and oppression in the world gives me a feeling of significance. 
1 2 3 4 5 6 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly 
Disagree 
Strongly 
Disagree 
5. Our government should be doing more to reduce the economic gap between ourselves and poor 
countries. 
1 2 3 4 5 6 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly 
Disagree 
Strongly 
Disagree 
6. I have never been very interested in thinking up idealistic schemes to improve society. 
7. 
8. 
9. 
1 2 3 4 5 6 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly 
Disagree 
Strongly 
Disagree 
A person does not need to worry about other people if only he looks after himself. 
1 2 3 4 5 6 
Strongly Mostly Agree Disagree Mostly Strongly 
Agree Agree A Little A Little Disagree Disagree 
I would like to devote my life to the service of others. 
1 2 3 4 5 6 
Strongly Mostly Agree Disagree Mostly Strongly 
Agree Agree A Little A Little Disagree Disagree 
Human destiny is ordained by a Supreme Being. 
1 2 3 4 5 6 
Strongly Mostly Agree Disagree Mostly Strongly 
Agree Agree A Little A Little Disagree Disagree 
10. 
11. 
12. 
By and large, people deserve what they get. 
1 2 3 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
4 
Disagree 
A Little 
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5 
Mostly 
Disagree 
6 
Strongly 
Disagree 
Although evil people may hold political power for a while, in the general course of history 
good wins out 
1 2 3 4 5 6 
Strongly Mostly Agree Disagree Mostly Strongly 
Agree Agree A Little A Little Disagree Disagree 
There should be more respect for authority. 
1 2 3 4 5 6 
Strongly Mostly Agree Disagree Mostly Strongly 
Agree Agree A Little A Little Disagree Disagree 
13. Of all the different philosophies which exist in the world there is probably only one which is 
correct. 
1 2 3 4 5 6 
Strongly Mostly Agree Disagree Mostly Strongly 
Agree Agree A Little A Little Disagree Disagree 
14. In the long run the people are responsible for bad government. 
1 2 3 4 5 6 
Strongly Mostly Agree Disagree Mostly Strongly 
Agree Agree A Little A Little Disagree Disagree 
15. One should either love America or leave it. 
1 2 3 4 5 6 
Strongly Mostly Agree Disagree Mostly Strongly 
Agree Agree A Little A Little Disagree Disagree 
16. It is no use worrying about current events or public affairs; I cannot do anything about them 
anyhow. 
17. 
18. 
1 2 3 4 5 6 
Strongly Mostly Agree Disagree Mostly Strongly 
Agree Agree A Little A Little Disagree Disagree 
Society does not put enough restraint on the individual. 
1 2 3 4 
Strongly Mostly Agree Disagree 
Agree Agree A Little A Little 
The federal government should do more in unemployment, etc. 
1 2 3 4 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
5 
Mostly 
Disagree 
5 
Mostly 
Disagree 
6 
Strongly 
Disagree 
6 
Strongly 
Disagree 
Social Responsibility 66 
19. The United States should abide by the decisions of the World Court even when we lose. 
1 2 3 4 5 6 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly 
Disagree 
Strongly 
Disagree 
20. We should be willing to pay higher taxes in order to provide more assistance to the poor. 
1 2 3 4 5 6 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly 
Disagree 
Strongly 
Disagree 
21. Even though freedom of sp1eech for all groups is a worthwhile goal, it is sometimes necessary to 
restrict that freedom. 
1 2 3 4 5 6 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly Strongly 
Disagree Disagree 
22. There are times when it is right for a person to break the rules. 
1 2 3 4 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
5 6 
Mostly Strongly 
Disagree Disagree 
23. Even to work on the problems of global ecology such as deforestation, we cannot afford giving 
more power to the UN. 
1 2 3 4 5 6 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly 
Disagree 
Strongly 
Disagree 
24. When a country does not have the resources to maintain itself, then other countries should 
assist. 
25. 
26. 
27. 
1 2 3 4 5 6 
Strongly Mostly Agree Disagree Mostly 
Agree Agree A Little A Little Disagree 
It is rare for an innocent man to be wrongly sent to jail. 
1 2 3 4 5 
Strongly Mostly Agree Disagree Mostly 
Agree Agree A Little A Little Disagree 
There is too much concern with equality and too little with law and order. 
1 2 3 4 5 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
I take a rather serious attitude toward ethical and moral issues. 
Mostly 
Disagree 
1 2 3 4 5 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly 
Disagree 
Strongly 
Disagree 
6 
Strongly 
Disagree 
6 
Strongly 
Disagree 
6 
Strongly 
Disagree 
Social Responsibility 67 
28. In this complicated world of ours the only way we can know what's going on is to rely on leaders 
or experts who can be trusted. 
1 2 3 4 5 6 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly 
Disagree 
Strongly 
Disagree 
29. We ought to worry about our own country and let the rest of the world take care of itself. 
1 2 3 4 5 6 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly 
Disagree 
Strongly 
Disagree 
30. Natural resources such as oil and coal belong to individual countries and how they use those 
resources is their own business. 
31. 
32. 
1 2 3 4 5 6 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly 
Disagree 
I am rather insensitive to the difficulties that other people are having. 
1 2 3 4 5 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Many people suffer through absolutely no fault of their own. 
1 2 3 4 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly 
Disagree 
5 
Mostly 
Disagree 
Strongly 
Disagree 
6 
Strongly 
Disagree 
6 
Strongly 
Disagree 
33. Maybe some minority groups (African Americans, Native Americans, Hispanics, etc.) do get bad 
treatment but it's no business of mine. 
1 2 3 4 5 6 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly 
Disagree 
Strongly 
Disagree 
34. There may be some global problems with nuclear waste and water pollution, but scientists will 
find solutions to these problems. 
1 2 3 4 5 6 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly 
Disagree 
Strongly 
Disagree 
35. The economic system of our country has to be drastically changed to bring about equality of 
opportunity. 
36. 
1 2 3 4 5 6 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly 
Disagree 
Every person should give some of his time for the good of his town or country. 
1 2 3 4 5 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly 
Disagree 
Strongly 
Disagree 
6 
Strongly 
Disagree 
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37. The recycling of newspapers, bottles, cans, and similar materials should be required even when 
it has to be subsidized. 
1 2 3 4 5 6 
Strongly Mostly Agree Disagree Mostly Strongly 
Agree Agree A Little A Little Disagree Disagree 
38. Our country should lead the way toward world disarmament. 
1 2 3 4 5 6 
Strongly Mostly Agree Disagree Mostly Strongly 
Agree Agree A Little A Little Disagree Disagree 
39. With the increasing foreign population in our country, we are endangering our traditional 
American values. 
1 2 3 4 5 6 
Strongly Mostly Agree Disagree Mostly Strongly 
Agree Agree A Little A Little Disagree Disagree 
40. I feel that we can learn from the spiritual teachings of other religions, like Buddhism. 
1 2 3 4 5 6 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly 
Disagree 
Strongly 
Disagree 
41. The FBI should take a more aggressive approach to investigating religious cults. 
1 2 3 4 5 6 
Strongly Mostly Agree Disagree Mostly Strongly 
Agree Agree A Little A Little Disagree Disagree 
42. Laws and social policies should change to reflect the needs of a changing world. 
1 2 3 4 5 6 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly 
Disagree 
Strongly 
Disagree 
43. There are so many problems in America with the hungry and the homeless that we shouldn't be 
spending on problems of other lands. 
1 2 3 4 5 6 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
44. I have seriously considered being a Peace Corps volunteer. 
1 2 3 4 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly Strongly 
Disagree Disagree 
5 6 
Mostly Strongly 
Disagree Disagree 
45. The National Peace Institute should be receiving the same level of funding as the Army's West 
Point and the Naval Acad,emy. 
1 2 3 4 5 6 
Strongly 
Agree 
Mostly 
Agree 
Agree 
A Little 
Disagree 
A Little 
Mostly 
Disagree 
Strongly 
Disagree 
AppendixF 
Informed Consent 
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Consent to Participate in Research Study for Service Ministzy Group 
Thank you for your participation in this study, which is part of a research project 
by George Fox University graduate student Sally Hopkins. It is designed to study your 
participation in the Winter Serve trips taking place January 3- 8, 2000. The results may 
be significant in improving the service trip program and in contributing to our 
understanding of the importance of these trips for you, the participants. 
Your participation in this project is voluntary and you may stop at any time 
without any concern about jeopardizing your standing in the program or at the 
university. The research questionnaires used in this study are confidential. The raw 
data will only be available to the researcher and the raw data tables will have names 
removed. Please 00 NOT put your name on any of the pages at any time. You will be 
asked to use the last four digits of your social security number as a code, so each 
administration of the documents can be matched to facilitate statistical analysis. 
If you choose to participate in the study, you will be asked to complete three 
sets of research documents over a period of time. The first set will be given to you by 
your trip coordinator and will need to be completed and returned to the trip 
coordinator prior to your departure on your trip. The second set will be given to you 
by your trip coordinator as you return from your trip and will need to be completed 
and returned to your trip coordinator prior to the your return to campus. Finally, on 
Thursday, February 10, you will receive a third set of documents in the campus mail, 
you will be asked to complete them and return them to the Christian Service Director 
within the week. 
If at any time you have any questions about this procedure or the study, you 
may contact Sally Hopkins by phone (775-2074), on Fox-mail (Sarah Hopkins), or e-mail 
(DSHopk@aol.com). You may also contact the chairman of the study's dissertation 
committee, Clark Campbell (ext. 2753). 
By signing this Consent Form, you indicate that you have read this form and that 
you are voluntarily agreeing to participate in the study. Thank you for your 
consideration. 
Signature __________________ _ Date 
-------
Box# 
----
Telephone # -----
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Consent to Participate in Research Study for Control Group 
Thank you for your participation in this study, which is part of a research project 
by George Fox University graduate student Sally Hopkins. Your participation in this 
project is voluntary and you may stop at any time without any concern about 
jeopardizing your standing in the program or at the university. The research 
questionnaires used in this study are confidential. The raw data will only be available to 
the researcher and the raw data tables will have names removed. Please DO NQT put 
your name on any of the pages at any time. You will be asked to use the last four digits 
of your social security number as a code, so each administration of the documents can 
be matched to facilitate statistical analysis. 
If you choose to participate in the study, you will be asked to complete three 
sets of research documents over a period of time. The first set will be given to you by 
your instructor on January 19, 2000 and will need to be completed and returned to your 
instructor before you leave class on that day. The second set will be given to you by 
your instructor in class on January 26, 2000 and will need to be completed and returned 
to your instructor before you leave class on that day. The third set will be given to you 
by your instructor on February 23, 2000 and will need to be completed and returned to 
your instructor before you leave class on that day. 
If at any time you have any questions about this procedure or the study, you 
may contact Sally Hopkins by phone (775-2074), on Fox-mail (Sarah Hopkins), or e-mail 
(DSHopk@aol.com). You may also contact the chairman of the study's dissertation 
committee, Clark Campbell (ext. 2753). 
By signing this Consent Form, you indicate that you have read this form and that 
you are voluntarily agreeing to participate in the study. Thank you for your 
consideration. 
Date ______ _ 
Box# 
----
Telephone# ____ _ 
AppendixG 
Raw Data Tables 
Explanation of Raw Data 
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Column # Column Head,ing 
1 Subject 
2 Location 
3 Age 
4 Gender 
5 Class 
6 Ethnicity 
7 Christian 
8 Service 
9 Kind 
10 Hours 
11 Credit 
12 Family 
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Explanation of Raw Data 
Column Variable 
Identification number assigned to each 
subject 
Serve Trip Location, 1 =Vancouver, 2 =Seattle, 
3 = Boise, 4 = Portland, 5 = Twin Rocks 
Subjects' age 
1 = Male, 2 = Female 
1 = Freshman, 2 = Sophomore, 3 =Junior, 
4 =Senior 
1 =White, non-Hispanic, 2 =White, Hispanic, 
3 =African-American, 4 =Native American, 
5 = Asian-American, 6 =Other 
Identify Self as a Christian: 
1=Yes,2 =No 
History of community service or volunteer 
work: 
1=Yes,2 =No 
Different kinds of community service or 
volunteer work: 
1=1-3, 2 = 4-6, 3 = 7-9,4 = 10 or more 
Hours a week of community service or 
volunteer work: 
1=1-3, 2 = 4 ~6, 3 = 7-9,4 = 10 or more 
Credit received for community service or 
volunteer work: 
1=Yes,2=No 
Family history of community service or 
volunteer work: 
1 =Never, 2 = Rarely, 3 =Sporadically, 
4 =Annually, 5 = Monthly,6 =Weekly 
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13 GFUTrip Previous participation in a GFU service 
ministry trip: 
l=Yes,2=No 
14 Purpose Participating in service provides a sense of 
meaning & purpose: 
1 = Strongly Agree, 2 =Mostly Agree, 
3 = Agree A Little, 4 = Disagree A Little, 
5 =Mostly Disagree, 6 =Strongly Agree 
15 Knowledge Participating in service provides opportunity to 
get to know people served: 
1 = Strongly Agree, 2 = Mostly Agree, 
3 = Agree A Little, 4 = Disagree A Little, 
5 = Mostly Disagree, 6 = Strongly Agree 
16 Team Participating in service provides opportunity to 
work with others as a team: 
1 = Strongly Agree, 2 =Mostly Agree, 
3 = Agree A Little, 4 = Disagree A Little, 
5 = Mostly Disagree, 6 = Strongly Agree 
17 Spiritual Participating in service provides opportunity to 
grow spiritually: 
1 =Strongly Agree, 2 =Mostly Agree, 
3 =Agree A Little, 4 =Disagree A Little, 
5 = Mostly Disagree, 6 = Strongly Agree 
18 History Participating in service provides opportunity to 
be a part of history: 
1 = Strongly Agree, 2 = Mostly Agree, 
3 = Agree A Little, 4 = Disagree A Little, 
5 = Mostly Disagree, 6 = Strongly Agree 
19 Mentor Participating in service provides opportunity to 
be mentored by individuals who have a strong 
commitment to service: 
1 = Strongly Agree, 2 = Mostly Agree, 
3 = Agree A Little, 4 = Disagree A Little, 
5 = Mostly Disagree, 6 = Strongly Agree 
20 Social Participating in service provides opportunity to 
become more aware of social problems: 
1 = Strongly Agree, 2 = Mostly Agree, 
3 =Agree A Little, 4 =Disagree A Little, 
5 = Mostly Disagree, 6 =Strongly Agree 
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21 Group 1 = Service Ministry Group, 2 = Control Group 
22-66 SA1-SA45 Pretest Administration of Global Social 
Responsibility Inventory: 
1 = Strongly Agree, 2 = Mostly Agree, 
3 = Agree A Little, 4 = Disagree A Little, 
5 = Mostly Disagree, 6 =Strongly Agree 
67 Pre Total Pretest Total Global Social Responsibility 
Inventory Score 
68 Pre GSRS Pretest Total Global Social Responsibility 
Scale Score 
69 Pre RPS Pretest Total Responsibility of People 
Scale Score 
70 Pre SCS Pretest Total Social Conservatism Scale Score 
71 - 115 SB1-SB45 Posttest Administration of Global Social 
Responsibility Inventory 
1 == Strongly Agree, 2 = Mostly Agree, 
3 = Agree A Little, 4 = Disagree A Little, 
5 =Mostly Disagree, 6 =Strongly Agree 
116 Post Total Posttest Total Global Social Responsibility 
Inventory Score 
117 PostGSRS Posttest Total Global Social Responsibility 
Scale Score 
118 Post RPS Posttest Total Responsibility of People 
Scale Score 
119 PostSCS Posttest Total Social Conservatism Scale Score 
120 - 164 SCl -SC45 Follow-up Test Administration of Global 
Social Responsibility Inventory 
1 = Strongly Agree, 2 = Mostly Agree, 
3 =Agree A Little, 4 =Disagree A Little, 
5 = Mostly Disagree, 6 = Strongly Agree 
165 F/UTotal Follow-up Test Total Global Social 
Responsibility Inventory Scale Score 
166 F/UGSRS 
167 F/URPS 
168 F/USCS 
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Follow-up Test Total Global Social 
Responsibility Scale Score 
Follow-up Test Total Responsibility of People 
Scale Score 
Follow-up Test Total Social Conservatism Scale 
Score 
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VITA 
Sarah M. Hopkins 
3827 SE Cora Street 
Portland, Oregon 97202 
(503) 775-2074 
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Educational Experience 
1997 - present 
1995-1997 
1993 - 1995 
Clinical Experience 
07 / 99 - Present 
Graduate Student at George Fox University, Graduate School of 
Clinical Psychology. AP A Accredited. Psy.D. expected April, 2000. 
M.A. George Fox University, Clinical Psychology 
B.A. George Fox College, Management of Human Resources 
Columbia Riyer Mental Health. Vancouver, WA. 
Psychology Intern - Adult Outpatient and Crisis Services 
Adult Outpatient - provide services to a low-income, culturally diverse, adult 
population in a community mental health center. Responsibilities include clinical 
interviews, individual personality assessment and interpretation, case conceptualization, 
treatment planning, crisis intervention, and individual and group psychotherapy. Co-
facilitate group supervision for masters level practicum students. Work as part of a 
multi-disciplinary team to help clients with case management and medication needs. 
Crisis Services - provide crisis services to all residents of Clark County including 
children and geriatric clients. Responsibilities include telephone intervention, 
emergency in house therapy sessions, emergency outreach case management and 
therapy. Designated by the Washington State Regional Service Network as a County 
Designated Mental Health Professional (CDMHP) with the responsibility of performing 
Involuntary Hospitalization Evaluations. 
Supervisors: Wendy Moriseth, Ph.D., Licensed Psychologist 
Doug Park, Ph.D., Licensed Psychologist 
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10 I 98 - Present farentCare. Portland, OR 
Group Facilitator/Mentor to Masters Level Students 
Facilitate psychoeducational/ support groups for parents within a community-
based parenting education program at local Portland area hospitals. Train and mentor 
masters level students from area schools who co-facilitate parent groups. Adapt 
curriculum to specific population, with emphasis on cognitive and emotional 
development. Provide experiential opportunities for parents. 
09/98- 06/99 
Supervisor: Terri Bennick, Psy.D., Licensed Psychologist 
George Fox Universit,y, Newberg, OR 
Clinical Supervisor/Practicum 
Provide clinical supervision to masters level practicum students enrolled in the 
University's doctoral program. Responsibilities include monitoring clinical 
interventions, progress reports, case presentations, treatment planning, and clinical 
consultation. Review videotapes and audiotapes with the supervisee during the weekly 
supervision hour to address skill development and clinical competence. 
08/98 - 06/99 
Supervisor: Loye Ryan, Ed.D. 
University Counseling Center. GFU, Newberg, OR 
Practicum 
Conduct diagnostic interviewing, treatment planning, individual psychotherapy. 
Provide training and consultation services to Resident Life staff. Co-facilitate 
psychoeducational groups. Provide testing, assessment and interpretation of 
personality, learning disabilities and drug/ alcohol use of college students for various 
academic departments. Interface with Health Center staff for health and medication 
evaluation. 
Supervisor: Bill Burhow, Psy.D., Licensed Psychologist 
09/97 - 06/98 Newberg High School, Newberg, Oregon. 
Practicum 
Provided services to a culturally diverse adolescent population within the High 
School's Learning Resource Center (LRC) program and Talented and Gifted (NOV A) 
program. Responsibilities included clinical interviews, individual and observational 
assessment for referral and/ or testing, case conceptualization, treatment planning, 
intervention, individual psychotherapy, and program development. Developed and co-
facilitated psychology discussion/ process groups. Provided clinical consultation with 
teachers and parents. Interfaced with individual physicians regarding medication 
management of depression and anxiety for appropriate students. Provided training in 
performance improvement and enhancement for students with academic difficulties. 
09/96- 01/98 
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Supervisors: Ross Quackenbush, Psy.D., Licensed Psychologist 
Roger Bufford, Ph.D., Licensed Psychologist 
Paul Stolfutz, Psy.D.1 Licensed Psychologist 
William Temple House. Portland, Oregon. 
Practicum 
Provided services to a low-income, culturally diverse, adult population in a 
community mental health center. Responsibilities included clinical interviews, 
individual personality assessment and interpretation, case conceptualization, treatment 
planning, crisis intervention, and individual and group psychotherapy. As part of the 
couples therapy program, provided psychotherapy and participated in observational 
supervision with clinical team. Co-facilitated a skills training/ process group on 
individuation and relationships for women. Collaborated with social work staff 
regarding relevant employment and housing needs, and with appropriate therapists for 
clients also involved in individual, couples, and group programs. Referred clients for 
medication intervention and interfaced with individual physicians regarding medication 
management. 
01/96 - 04/96 
Supervisors: Susan Bettis, Ph.D., Clinical Director 
Mike Stark, Ph.D., Licensed Psychologist 
W. Brad Johnson, Ph.D., Licensed Psychologist 
Kathryn Ecklund, Ph.D., Licensed Psychologist 
George Fox University, Department of Psychology, 
General Psychology Course 
Group Co-Facilitator I Practicum 
Co-facilitated undergraduate discussion/ process group focused on integrating 
psychology and faith. The group was a curriculum requirement for General 
Psychology. Group interactions were based on assigned readings relevant to the 
relationship between faith /worldview and psychology. 
09 I 95-04 I 96 
Supervisor: Kathyrn Ecklund, Ph.D., Licensed Psychologist 
George Fox University. Graduate School of Clinical Psychology 
Prepracticum Trainee 
Participated in didactic instruction, focus group experience, simulated dyad 
counseling experience, and case presentations. Provided psychotherapy for 
undergraduate students, while under individual and group supervision. 
Supervisors: Wayne E. Colwell, Ph.D., Licensed Psychologist 
Michelle Dykstra, Ph.D., Resident Psychologist 
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Teaching Experience 
08/98 - 05/99 George Fox Univer§ity. Department of Psychology, Newberg,OR. 
Adjunct Faculty, General Psychology (PSY 150) 
Developed curriculum, prepared and gave lectures, graded all tests and 
homework assignments, developed all in-class demonstrations, and monitored 
student participation in research opportunities for the doctoral program. 
02/97 - 03/97 George Fox Uniyersitx. Department of Psychology, Newberg,OR. 
Guest Lecturer, Adolescence, Adulthood and Aging (PSY 320) 
Lectured on divorce and its effects on individuals and families. 
Research Experience 
Dissertation: "Effects of Service Ministry Trips on the Development of Social 
Responsibility in College Students" 
Approved: December 8, 1999 
Defended: May 3, 2000 
Presentations to Professionals 
Campbell, C.D., Ganey, K., Hopkins, S.M., Estelle, L., Miller, J. & Pirkl, R. (1999, 
August) Teaching Social Responsibility in Clinical and Counseling Pzycholo~ Doctoral 
Programs. Presented at a poster session of Division 2 at the annual meeting of the 
American Psychological Association. Boston, MA. 
Campbell, C.D., Ganey, K., Hopkins, S.M.,. & Lancaster, B. (1998, January) 
Teaching Social Eesponsibility in Quaker Tradition. Presentation at the Midwinter 
Meeting of the National Council of Schools and Programs in Professional Psychology. 
Santa Fe, NM. 
Hopkins, S.M., (1999, June). Ieach.ing Socifil Responsibility in Families ang at 
Ss:;hool. Presented at the annual meeting of the Christian Association of Psychology 
Studies - West. George Fox University, Newberg, Oregon. 
Sanders, J.S., Hopkins, S.M., & Liebscher, B. (1997, July). !raining the United 
States Clinical Psycholo~ Student Through Community Based Practicum: Literature 
l\evi~w and Case Studies of Practicum Sites. Presentation at the Fifth International 
Psychology Congress. Dublin, Ireland. 
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Presentations to Non-Professionals 
Hopkins, S.M. (2000, April), Deyelopin~ Healthy J2gundaries. Presentation to 
Baptist Student Ministries, Portland, OR. 
Hopkins, S.M. (1998, May), Conf1ict and Com,munication in Ints:rpersonal 
Relationships. Presentation to the Northwest Convention Woman's Missionary Union. 
Longview, \VA. 
Hopkins, S.M. (1996, April), Developin£ Healthy Relationships. Presentation to 
the Northwest Single Adult Convention, Hood River, OR. 
Hopkins, S.M. (1995, September), Tea,m Buildin~ in the Workplace. Presentation 
to the U.S. Probation Office Support Staff, Silver Creek Conference Center, Silver 
Creek Falls, OR. 
Hopkins, S.M. (1994, May), For~iveness and Guilt in Interpersonal Relationships, 
Presentation to the Northwest Single Adult Convention, Black Lake Conference 
Center, Olympia, WA. 
Community Activities 
09 I 88 - Present First Baptist Church. Beaverton, OR. 
Director of Specialized Ministries, elected by board 
Develop and manage community outreach activities. Enlist and train volunteers. 
Consult with mentoring programs for neighborhood children, and welfare mothers. 
Develop and coordinate ministry with single adults in the community. Develop and 
facilitate support groups for divorce recovery, single parents, and stepfamilies. 
Develop and facilitate psychoeducational/ support groups on individuation and 
relationships for college-age females, "Living with Depression" and "Conflict 
Management in the Church". Provide referrals for psychological and social services. 
Collaborate with individuals in the community to provide support groups for parents 
whose infant died during childbirth or shortly after birth, for adult victims of physical 
and sexual abuse, and for adults grieving the loss of their mate. 
03/97 - Present Westside Christian Support Group Network (WCSGN), 
Beaverton, OR. 
Founding Member and Director of Training and Group 
Development, elected by peers 
Coordinate the development of new groups and training opportunities 
requested by participating members. WCSGN exist to provide a directory of 
community support groups to local agencies, churches, and counselors, and to 
coordinate the development of a specific group when a need is expressed. Most recent 
group developed: Support group for parents of handicapped children. Most recent 
training opportunity: Ethics for Lay Counselors. 
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Organizational Affiliations 
American Psychological Association, (AP A), 
Graduate Student Affiliate 
Christian Association for Psychological Studies1 (CAPS), 
Graduate Student Affiliate 
Additional Clinical Training (Workshops, Seminars, and Conferences) 
11/98 
05/98 
03/97 
03/96 
10/98 
03/97 
02/97 
02/97 
12/96 
05/98 
Multicultural 
Ethical Practj.ces with African-American Clients. 
Edward E. Morris, Ph.D., Newberg, OR. 
Race and Racism in Psychotherapy. 
Alice F. Change, Ph.D., and Nelson de Jesus, Ph.D., Newberg, OR. 
Issues in Intervention with Latino Adglescents, Children and Families. 
Jose M. Cervantes, Ph.D., ABPP, Newberg, OR. 
Crgss Cu}tural Assessment. 
Richard Dana, Ph.D., Newberg, OR. 
Assessment and I)iagnosis; 
Usin~ the 16PF in Clinical Practic~. 
Michael Karson, Ph.D., ABPP, Newberg, OR. 
Assessment of Sexual Function.in~. 
Eleanor Hamilton, M.D., Portland, OR. 
Cgromunication Assessment in Intimate &lationships. 
Susan K. Gilmore, Ph.D., Portland, OR. 
Successful Intelli~nce. 
Robert J. Sternberg, Ph.D., Newberg, OR. 
Depression. 
Susan Bettis, Ph.D., Portland, OR. 
Specific Clinical Populations: Adults 
Co~nitive Behavior Therapy of Adults with Comorbid Disorders, 
Donald Meichenbaun, Ph.D., Portland, OR. 
01/97 
05/98 
02/97 
11/96 
10/96 
10/97 
02/97 
11/96 
10/96 
09/95 
02/99 
02/99 
04/98 
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Dual Dia~Qsis. Work.inti. with Adµlts with BQrdetline Personality 
Disorder and Substance Abuse, 
Katie Evans, Ph.D., CADCII, NCACII, Portland, OR. 
Speci,fic Clinical Populations; Children 
Explosive I NQD.Compliant Children. A New Conceptual and Practical 
Appr2ach. 
Ross W. Greene, Ph.D., Portland, Oregon. 
Children in Chaos. 
Susan Bettis, Ph.D., Newberg, OR. 
Und.erstandin~ Children's Grief. 
Cynthia White, M.A., Training Dir., Dougy Center, Portland, OR. 
Attention Deficit and Hyperactivity Disorder with Children and Adults. 
Russell A. Barkley, Ph.D., Portland, OR. 
Crisis Intervention and Forensics: 
Therapist in the Court RoQm: Ethical, Le~al and Clinical Considerations. 
Eric M. Johnson, Ph.D., ABPP, Newberg, OR. 
Emer~ency 5,ervices and Crisis Intervention. 
Michael Conner, Psy.D., Newberg, OR. 
Disaster Mental Health. 
Karen Rubinstein, M.A. FEMA, Portland, OR. 
Crisis Intervention and Therapeutic Strate~ies for Suicide. 
Cathy Horey, M.A., Portland, OR. 
Forensic Psycholo~. 
Maureen Burris, Ph.D., Newberg, OR 
Theorv and P,actfre; 
Personality: Theory, Assessment and Therapy 
Theodore Millon, PhD., Portland, OR. 
)3eyond Normal Grief: Complicated Grief Qr Major Depression? 
James A. Fogarty, Ed.D., Portland, OR. 
Models of Inte~ration: Reli~on in Counselin~. 
Newton Maloney, PhD., ABPP, Newberg, OR. 
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10/96 Rational Emotive Therapy. 
Hank Robb, Ph.D., Newberg OR. 
1OI96 Rational Emotiye Therapy and Christig,nity. 
W. Brad Johnson, Ph.D., Newberg, OR. 
10/95 Object Relation§. 
N. Gregory Hamilton, M.D., Newberg, OR. 
